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ABSTRACT
The journey of Maggi in India over the last 33 yehas been quite phenomenal.

From being a foreign brand who found it difficuit éstablish it in the minds of the consumers toobeog one
that eventually occupied their hearts, Maggi pisedeand became the leader in the Instant FoodggQ@atelts strategic
marketing techniques, in-depth market analysis, thaedability to maintain strong stakeholder relasibips contributed

towards boosting the brand’s growth.

However, in 2015, the prosperously growing brant ayenajor jolt as unhealthy levels of lead and M&ad
detected in sample of its most popular producte- tbodles by FSSAIL. Maggi got ripped apart for rhentand the
Bombay High Court banned its production and distidn within the country. Subsequently Diwali save thomecoming
of the warrior, as Maggi Noodles passed all test®xiously.

This paper covers the massacre that Maggi wentgfiran 2015. It studies the effects of the crigistlve psyche
of its target audience, specifically falling in thge group of 18-24 years, and the change in thajing behaviour.
Reports say that after re-launch Maggi is leadimglhstant Noodles Category, but whether it willdixe to capture back
its old market share of atleast75% (with resped¢h&above mentioned target group) is what thisaeh work aims to
find.
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